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Social networks
have surpassed
search engines as
the go-to product
research channel
forGen Z

HUB FOR ONLINE PRODUCT RESEARCH
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Fuente: https://www.visualcapitalist. com/visualizing-social-media-use-by-generation/
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Tipos de snacks preferidos por region

Global

64 62
l I | | |

Chocolate Frutas Vegetales Galletas Sandwich

Europa

62 61 58 o

Frutas Chocolate Quesos Yogurt Vegetales

Fuente: Nielsen Global Snacking Report (2014)

Asia Pacifico
69 65

57 55

54

Chocolate Frutas Vegetales Galletas Sandwich

Norteamérica

Papas Chocolate Quesos Galletas

Frutas

designed by '@ freepik
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Principales Factores
para comprar fruta

EE.UU.

Europa

China

India

Indonesia

Malasia
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90,1 kg { )5.6 - 14 kgh= 0

51,6 kg -0,03 kg
44,6 kg <0,07KG  conven| P




Estrategia Kiwi Chileno
Definicion Mercados (MS FOB)
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Estrategia Kiwi Chileno
Inversion por mercado

S80K
$125K



(Factores que afectan el consumo Kiwi?
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Estrategia Frutas de Chile - Kiwi Chileno

Frutas
deChiIe

Excelencia - Empatia - Pasion

Pasion por nuestra fruta

Aumentar el consumo de Kiwi a través de un mayor
reconocimiento y posiciondndolo como

Muy saludable y versatil
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Kiwi Chileno: Muy saludable y versatil

PEH

Smallin size.
Big on nutrition.

Kiwifruit from Chile

PEH

It's Simple...
Cut, Scoop
& Enjoy

So Good for You
Kiwifruit from Chile

»
chile!

The Power of
Vitamin Cin
Chilean Kiwi!

Kiwis do
Chile, o sabor
da saide.

La bue:nq vida se
disfruta con

Kiwis de Chile.

El verano
se Ilepa de
alegria

con Kiwis
de Chile.
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Tipos de Marketing:

Awareness (Construccion Marca) / Conversion Ventas

Awareness

Consideration

Conversion

Loyalty

Advocacy

Construcciéon Marca

- Crea Capital
Marca

- Influencia ventas
futuras

- Amplio alcance
- Largo Plazo

- Mensagjes
emocionales

- Explota Capital

Marca

« Genera ventas

hoy

- Enfocado
« Corto plazo
- Mensqgjes

persuasivos
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Tipos de Marketing:
Awareness (Construccion Marca) / Conversion Ventas

Crecimiento
de Ventas

& N
-

Efecto corto plazo domina - 6 meses

Tiempo

Conversion - crec. vtas corto plazo ' Construccion Marca - crec. vtas largo plazo

Comité del Kiwi b Flélﬁtiillg
de
Fuente: Les Binet & Peter Field, “Media in Focus: Marketing Effectiveness in the Digital Era,”



Kiwi de Chile: Muy saludable y versatil
Construccion Marca
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Kiwi de Chile: Muy saludable y versatil
‘Construccion Marca
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Kiwi de Chile: Muy saludable y versatil
Construccion Marca

el L L
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Kiwi de Chile: Muy saludable y versatil
Construccion Marca

PES
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Kiwi de Chile: Muy saludable y versatil
Conversion Ventas
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Kiwi de Chile: Muy saludable y versatil
Conversion Ventas




Kiwi de Chile: Muy saludable y versatil
Conversion Ventas

N Numerator Numerator Promotions Intel Detail Data (PEP) - Selected Product Images
ﬁ Reserve Pickup Time 7 1 Hi Steve
My Account

t 921 - Redondo Beach - PCH

= Shop Departments Business ¥ WeeklyAd Find AStore Recipes

& CouponGallery ) PastPurchases W Favorites gy C2rt 3998
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Ripe Ripe Ripe
Kiwi Fruit Kiwi Fruit Kiwi Fruit
(] * . Chile Chile Chile
) | It's Simple...Cut, Scoop & Enjoy! PEE 3 /$499 pEa 3 /5199 = 3 / $249
So Good for You, Kiwifruit from Chile.

SUMMER VIBES WITH CHILEAN KIWIS Y 77

Ripe Ripe
Filter Results Kiwi Fruit i i
. o o (I:(hlul‘:" Fruit bEA
Departments ~

Ripe

pEE 3/524° PES /$49  Kkmirur  3/$D4A9

Brooklyn Harvest Market, 5114:2024 Wnkly Ad, Brooklyn Harvest Market, 6/7/2024, Wnkly Ad, Brooklyn Harvest Market, 5131/1074 Wnkly Ad,
New York, NY, Back, Page New York, NY, Back, Page New York, NY, Back, Page

Brand ~

0 stellar (1) o -

Deals ~ d d

7

O on Promotion

Ripe Ripe
PESR Kiwi Fruit Kiwi Fruit
= Chile Chile
Green Kiwifruit, 1 Pound Gold Kiwi, 1 Each Rlpe
) Kiwi Fruit $ 49 Pm 3 $ 249 pm $ 99

$3.99 1990 $5.99 Chile
= 1 + ] 1 + Brooklyn Harvest Market, 5/24/2024, Weekly Ad, Brooklyn Harvest Market, 5/17/2024, Weekly Ad, Foodtown, 7/12/2024, Weekly Ad,

New York, NY, Back, Page 8 of 8 New York, NY, Back, Page 6 of 8 New York, NY, Back, Page 6 of 8
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Resultados promocion Kiwi de Chile

Visibilidad & Awareness
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Resultados promocion Kiwi de Chile
Cantidad Compradores & per capita

4. Compra per capita
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P Comité

«Chile de Cerezas
USD SM /
400K tons

$12,5 x ton

m@ USD8OM

Avocados /| 2.8M tons
MeXiCo $29 x ton

Frutgs Comité
«Chile del Kiwi

USD 390K
159K tons
$2.8 x ton



Gracias
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